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Co-Deciding Europe (CODE)
• CODE Europe is a project about empowering citizens to co-create policies with

decision makers by piloting a crowdsourcing activity in five European
countries on the subject of air quality.

• The cities are Athens (Greece), Riga (Latvia), Tallinn (Estonia), Lisbon
(Portugal), Burgas (Bulgaria) and Budapest (Hungary).

• There are 12 partners, eGA created a framework to assess the impact of 
crowdsourcing, implements pilot in Tallinn City and analyses the results. 

• This project benefits from a € 1.316.367,00 grant from Iceland, Liechtenstein, and 
Norway through the EEA and Norway Grants Fund for Regional Cooperation.



Crowdsourcing phases 

1.Problem 
mapping

January-March 2022

2. Problem 
solving

April-June 2022

3. Ideas selection
July-September 

2022

4. Policy 
Formulation

October-Detsember
2022



How it works?

1. Phase ‘Problem Mapping’ – Citizens 
identified problems related to ‘air quality’ that 
they encounter in their daily life.



In LIVE now
2. Phase ‘Problem 
Solving’– Citizens’ will 
propose solutions to the 
‘air quality’ problems they 
have mapped in Phase 1.





3.Phase ‘Ideas Selection’ –
Citizens will evaluate the 
solutions proposed in Phase 2 
in order to rank the most 
popular ideas and priorities for 
European policy-makers.



4. Phase ‘Policy Formulation’
– Based on the previous phases, 
citizens will formulate policy proposals 
on ‘air quality’ with experts in the field 
and guided by the European 
Environmental Bureau.

Help to create recommendations on air quality for your city



What crowdsourcing 
brings to decision-
makers?
• Outlines the residents' 

assessment of Tallinn's air quality 
and ideas for improving it. 

• Enables international comparison 
and knowledge on how the other 
cities have solved similar problems

• Input can be used in various other 
activities related to the city's 
planning and environment

• Brings new experiences with 
innovative methodology and 
digital tools which is replicable to 
other decision-making processes



Results from 
democracy perspective
• Positive user experience with the 

platform is important (visual 
appearance, navigation)

• Context matters  high public 
interest in the process/topic is 
essential

• Social media campaign is not enough, 
supporting activities in traditional 
channels are also very important

• Yes, sometimes the wisdom of 
crowd is accompanied by toxicity, but 
this should not stop us from 
experimenting with new methods
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